
INTRODUCTION
The rise of generative AI tools such as ChatGPT has sparked 
significant interest in how these technologies are reshaping 
education. In accounting education, especially at the foundation 
level, students are exploring new ways to understand and apply 
analytical techniques such as ratio analysis. This study explores 
how students are using ChatGPT in their learning journey. 
Understanding students’ views and habits can help educators 
guide more effective and responsible AI use in the classroom.
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OBJECTIVE
This study aims to:

1. Explore how students use ChatGPT alongside 
their accounting learning materials.

2.Assess students’ perceptions of ChatGPT’s 
helpfulness in learning ratio analysis.

3.Investigate students’ views on whether using 
ChatGPT is considered cheating.

4.Examine students’ level of trust in ChatGPT's 
responses for academic tasks.

METHODOLOGY
• Design: Quantitative survey research.
• Participants: 45 Foundation-level accounting 

students enrolled in financial accounting course.
• Instrument: A questionnaire adapted from the 

Journal of Accountancy article titled “How 
students use — and don’t use — ChatGPT” 
(Henderson, C. and Daigle, R.J, 2024).

• Themes Covered:
      i. ChatGPT as a learning supplement
      ii. Perceived helpfulness
      iii. Ethical concerns (cheating)
      iv. Trust in ChatGPT
• Data Collection: Online survey
• Analysis: Descriptive statistics (percentages and 

mean scores) 
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